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1 Introduction

The Food Standards Agency is committed to conducting research on consumer
attitudes towards food safety and food standards in order to inform future activity and
monitor changes on an annual basis.

TNS has carried out four waves of research to date:

September - December 2000
August - October 2001
September - October 2002
September - October 2003

This report analyses the results from the English regions.

1.1 English regions

Overall ¢.1000 interviews were conducted in England at each wave. For analysis
purposes, England was broken down into 5 regions. The regions and their achieved
sample sizes are as follows.

Achieved Achieved Achieved Achieved
Sample Sample Sample Sample
Size Size Size Size
Region (2003) (2002) (2001) (2000)

North West (NW)

Cheshire, Greater Manchester,
Lancashire, Merseyside

North East (NE)

Yorkshire and Humberside, Cumbiria,
Northumberland, Durham, Cleveland, 165 155 163 177
Tyne & Wear

Midlands (MIDS)

Northamptonshire, Leicestershire,
Lincolnshire, Nottinghamshire,
Derbyshire, Norfolk, Suffolk,
Cambridgeshire, Herefordshire,
Worcestershire, Shropshire,
Staffordshire, Warwickshire

South West (SW)

Cornwall, Devonshire, Somerset, Dorset,
Wiltshire, Gloucestershire

South East (SE)

Greater London, Essex, Hertfordshire,
Bedfordshire, Buckinghamshire,
Oxfordshire, Berkshire, Hampshire,
Surrey, Sussex, Kent

Total 997 1004 1000 1017

124 131 122 127

243 239 239 245

99 101 108 107

366 378 368 361
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The figures in this report relate to the data from 2003 unless otherwise stated. The
document concentrates on significant differences between findings from the five
regions of England and where appropriate:

® Dbetween these and the figures for England as a whole and

® between the current data and the equivalent data from previous waves
of research

This report does not give detailed consideration to those questions where there are
no significant differences within the English regional data.

It is important to remember that sample size is taken into account when calculating
significant difference. Thus two apparently similar pairs of figures in the tables may
not necessarily both generate a significant difference.

All figures are based on the total data from respondents in England, or from the
individual regional samples, unless otherwise stated.
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2 Executive summary

This year’s executive summary focuses mainly on:

® The main differences between findings from the five regions of
England

® Any major shifts observed since last year

Shopping, cooking and eating habits

® Most food shopping is done at supermarkets but local shops play an
important role. Claimed use of local shops is significantly lower in the
South East than in both the North East and the Midlands.

® The majority shop for food once or twice a week, with those in the
South East claiming to shop slightly less frequently.

e Cooking was claimed to be enjoyed by 61% of respondents and only
one in ten claimed to really dislike cooking. Claimed enjoyment was
highest in the South West.

® The majority of respondents claimed to use raw/fresh ingredients at
least once a week, with more frequent claimed usage in the South.
Lack of time was the most often cited reason for not using raw/fresh
ingredients more frequently, particularly in the South East.

® 85% claimed to eat a main meal at home with other household
members at least once a week. Around 30% claimed to eat a main
meal at home with non-household members at least once a week, and
those in the South East claimed to do so more often.

® 33% of respondents claimed some sort of vegetarian or special diet.
Casual diets to lose weight were the most commonly claimed (14%),
followed by special diets for medical reasons (10%). There were some
regional variations with higher incidences of the former in the Midlands
and the South East. Claimed vegetarianism was more common in the
South.
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Concerns about hygiene in catering outlets, food retail outlets and the home

® 30% of respondents claimed that they used some sort of fast
food/takeaway outlet regularly. Those in the North were more likely to
claim to use these outlets than were those in the South and the
Midlands.

e | evel of concerns about hygiene for almost all food outlets increased
significantly compared to the 2000 data. Fast food/takeaway outlets
were of particular concern among English respondents with claimed
concern being higher in the North West. Mobile food outlets were also
of concern - highest in the Midlands and lowest in the South West
(where it had fallen significantly since 2002).

® Respondents were also particularly concerned about hygiene at
market stalls selling meat (42%). Again, concern was highest in the
North West and lowest in the South West.

Healthy eating and nutrition

® 37% of respondents said that their eating habits had become more
healthy in the past year.

® A majority claimed to regularly eat dairy products (86%), fresh
vegetables/salad/fruit (84%), fresh chicken (68%), eggs (59%) and
other fresh meat (52%). Those in the North West were less likely to
claim to regularly eat fresh vegetables/salad/fruit compared to other
regions. In the South East, consumption was lower than average for
each of dairy products, eggs, fresh meat other than chicken, ready
made meals and other convenience foods. Those in the South were
more likely to claim to regularly eat organic food.

e This year, between a quarter and just over a third of respondents
claimed to be eating more vegetables/salad (35%), fruit (32%) and
bread/cereals/pasta/rice/potatoes (25%). Almost 30% claimed to eat
less food containing fat (28%) or sugar (29%); however those in the
South West were less likely to claim this.

® The items most respondents thought they should be eating more of
were vegetables/salad and fruit. Those in the North West were more
likely to mention foods that people should eat less of (such as foods
containing fat or sugar). There was a pattern of increased
interest/involvement in issues relating to food and healthy eating in the
North West in 2003 compared to 2002 and it was also evident on other
measures.
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e Three fifths of respondents correctly answered that ‘at least 5 portions’
of fruit or vegetables should be eaten each day. As in 2002, those in
the South West demonstrated highest awareness of this. Those in the
North West were least likely to say they had actually eaten at least 5
portions of fruit or vegetables yesterday and those in the South
East/Midlands most likely.

® Awareness of one apple constituting ‘a portion’ was fairly high at 73%.
In contrast, correct awareness of the number of plums and the number
of tablespoons of vegetables constituting a portion was comparatively
low (35% and 26% respectively).

General food safety, hygiene and food issue concerns

® 69% of respondents said that they were very/quite concerned about
food safety issues.

® 70% of respondents spontaneously mentioned foods that they were
concerned about and this was significantly higher than the 65%
measured in 2002 (driven by an increase in the Northern regions,
particularly the North West). Concerns were primarily expressed in
relation to raw meat which was highest in the North West and the
South. Concern over raw chicken had risen significantly since 2002 in
the North.

® At a combined spontaneous and prompted level claimed concern
increased significantly, largely driven by an increase in the North West.

e When prompted 90% of respondents expressed concern about food
issues. This proportion was significantly higher than that recorded in
2002 (84%), primarily due to an increase in the two Northern regions.

® 42% of respondents felt that food safety had become better over the
past year. Those in the South East were least likely to feel that food
safety had improved.

Incidence of foodborne disease and responses to it

® 17% percent of respondents claimed to have experienced foodborne
illness in the past 12 months. This was highest in the North West and
lowest in the South West.
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Food labelling

e Nine out of ten of respondents claimed to look at food labels before
purchasing and those in the North East were least likely to claim to
look. Most respondents claimed to look for ‘general information’,
followed by ‘nutrition information’.

e Three fifths of respondents said that they found food labels easy to
understand. This was highest in the South West and North West.

® 53% of respondents felt that food labels contain ‘about the right
amount of information’, but this had declined significantly since 2002.
Those in the South West were most positive about food labels
containing the right amount of information.

® 42% claimed to be concerned about the accuracy of food labels (a
significant increase since 2002). Concern was lowest in the South
West.

® 52% expressed concern about the accuracy of health claims, (this was
highest in the North West and lowest in the South West).

e Just under two fifths gave the correct answers about ‘best before’
(38%) and ‘use by’ dates (39%).

e Over seven out of ten respondents correctly stated that 10g of sugar
per 100g or 20g of fat per 100g was a lot. Those in the North were
more likely to answer correctly compared to those in the South.

e There was a significant increase in respondents who correctly stated
that ‘80% fat free’ equates to 20g of fat than in 2002.

® 29% of respondents gave the correct answer in terms of the main
ingredient when shown a food label with a list of ingredients.

Sources of information about food standards

® The Food Standards Agency was the most frequently spontaneously
mentioned organisation as a possible source of information about food
standards and food safety, with consistent year on year increases
evident.
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e Whilst spontaneous mentions of actual use of the information provided
by the FSA were at 6%, the overall trend shows an increase compared
to previous years up from 3%. When prompted this increased to 17%.
It is important to note, that respondents are unlikely to seek information
directly from the FSA as they would for instance at a doctor’s surgery,
but use information from the FSA via other channels. Similarly they
will not always attribute information generated by the FSA on food
safety seen on the news or TV to the FSA.

e 35% of respondents recall having seen or heard information from the
FSA.

® 57% of respondents were confident in the measures taken by
organisations involved in protecting health. There was a significant
increase in those who were ‘very confident’, driven by the North East.

Awareness and perceptions of the Food Standards Agency

® 74% percent of English respondents said that they had heard of the
FSA, with claimed awareness highest in the South West and lowest in
the South East.

® |n terms of rating the FSA on specific aspects of its performance, most
respondents were still unable to form a defined view, although most of
those with an opinion were positive.

e Despite this, 59% of respondents said that they felt confident about the
role played by the FSA, with comparable levels in all regions.

® 27% perceived the Agency as providing unbiased information (a
significant decline compared to the 2002 figure of 32%), though almost
as many still believed it reflects the views of the food industry (26%) or
the Government (25%).
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3 Shopping, cooking and eating
habits

At the start of the questionnaire respondents were asked about grocery shopping
habits in general. The questionnaire covered the composition of the household,
respondents’ responsibility for food or grocery shopping and how food shopping is
done. In 2003 questions were added covering enjoyment of cooking and frequency
of eating meals with friends or family.

Key findings:

® Most food shopping is done at supermarkets but local shops play an
important role. Claimed use of local shops is significantly lower in the
South East than in both the North East and the Midlands.

® The majority shop for food once or twice a week, with those in the
South East claiming to shop slightly less frequently.

e Cooking was claimed to be enjoyed by 61% of respondents and only
one in ten claimed to really dislike cooking. Claimed enjoyment was
highest in the South West.

® The majority of respondents claimed to use raw/fresh ingredients at
least once a week, with more frequent claimed usage in the South.
Lack of time was the most often cited reason for not using raw/fresh
ingredients more frequently, particularly in the South East.

® 85% claimed to eat a main meal at home with other household
members at least once a week. Around 30% claimed to eat a main
meal at home with non-household members at least once a week, and
those in the South East claimed to do so more often.

® 33% of respondents claimed some sort of vegetarian or special diet.
Casual diets to lose weight were the most commonly claimed (14%),
followed by special diets for medical reasons (10%). There were some
regional variations with higher incidences of the former in the Midlands
and the South East. Claimed vegetarianism was more common in the
South.
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3.1 Responsibility for food/grocery shopping

Respondents were asked to select one of four statements to describe their level of
responsibility for household shopping. The overall pattern of responsibility for food
and grocery shopping across the five English regions was comparable to the sample
as a whole, within which 57% of respondents claimed to have responsibility for ‘all or
most’ of the grocery shopping.

Table A
LEVEL OF RESPONSIBILITY FOR HOUSEHOLD SHOPPING (2003)
Total NW NE MIDS SWwW SE

(997) (124) (165) (243) (99) (366)
% % % % % %
Responsible for all/most 57 57 58 56 62 55
Responsible for about half 17 16 15 17 12 19
Responsible for less than half 13 18 12 11 10 15
Not responsible for any 13 9 15 16 16 11

Base: All respondents in England

There were no significant differences between regions in 2003.

3.2 How household food shopping is done

Respondents responsible for any shopping (88% of the total) were asked how they
buy most of their household food shopping. Almost all claimed that they do most of
their household food shopping at supermarkets, and the levels of use of other outlets
were very low, as Table B on the following page illustrates.

Table B
LOCATION OF MOST OF SHOPPING (2003)
Total NW NE MIDS SW SE
(868) (113) (140) (206) (84) (325)
% % % % % %

Visiting supermarkets 95 97 93 96 93 95
Visiting local shops 3 2 5 4 4 2
Visiting markets 1 1 1 * 1 1

Base: All respondents in England responsible for food/grocery shopping

There were no significant regional differences in types of outlet used for most of the
household food shopping.

As a new question in 2003, respondents responsible for any shopping were asked
which other types of outlets they also used for household shopping. Table C shows
the combined responses to this question and the previous one (relating to outlets
used for most of household food shopping) to give a measure of fotal usage of
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outlets.

Table C
LOCATION OF ALL SHOPPING (2003)
Total NW NE MIDS SW SE
(868) (113) (140) (206) (84) (325)
% % % % % %

Visiting supermarkets 99 99 99 99 99 98
Visiting local shops 78 80 83 81 80 73
Visiting markets 20 21 29 21 12 18
Via the internet/phone/mail order 5 - 8 5 6 6
Other 1 2 2 1 3 1

Base: All respondents in England responsible for food/grocery shopping

Again, supermarkets were the main type of outlet claimed to be used and usage was
almost universal in all regions. The other type of outlet mentioned was local shops
(78%), followed by markets, which were mentioned by a fifth of respondents.
Internet/phone/mail order was mentioned by 5% of respondents.

Mentions of local shops were significantly lower in the South East (73%) than in both
the North East (83%) and the Midlands (81%). Significantly, there was no claimed
use of the internet in the North West.

3.3 Frequency of purchasing food/groceries

Respondents responsible for any shopping were asked how often they usually buy
food or groceries for their household (answers were prompted). They were asked to
include both larger main shopping trips and also smaller top-up shops. This was also
a new question in 2003.

Table D
FREQUENCY OF PURCHASING FOOD/GROCERIES (2003)
Total NW NE Mids SW SE
(868) (113) (140) (206) (84) (325)
% % % % % %
Every day 6 7 10 6 9 4
Every 2-3 days 38 35 43 40 40 35
About once a week 48 52 40 50 44 51
A couple of times a month 5 4 3 3 6 7
Once a month 2 1 4 2 -- 2
Less often -- -- -- -- -- 1

Base: All respondents in England responsible for food/grocery shopping

Nearly half of respondents claimed to go shopping once a week, with another 38%
claiming every two to three days. In total 93% claimed to go at least once a week or
more often.
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Respondents in the South East claimed to shop significantly less frequently than
those in the Midlands and those in the North East.

3.4 Level of enjoyment of cooking

For the first time in 2003, all respondents were asked a series of questions about
cooking, starting with a rating of how much they enjoyed or disliked cooking.
Respondents were shown a five point rating scale, as detailed in Table E on the

following page, and asked which phrase on the scale best described how much they
enjoyed or disliked cooking.

Table E
LEVEL OF ENJOYMENT OF COOKING (2003)
Total NW NE Mids SW SE
(997) (124) (165) (243) (99) (366)
% % % % % %

| really enjoy cooking (5) 25 19 27 25 21 27
| quite enjoy cooking (4) 36 35 37 36 51 32
I nelther enjoy nor dislike 16 15 13 17 13 17
cooking (3)
I'm not very keen on cooking
but don’t mind it (2) 14 16 16 1 10 16
| really dislike cooking (1) 9 15 8 9
Mean score: 3.54 3.27 3.58 3.56 3.73 3.55

Base: All respondents in England

61% claimed to enjoy cooking, with a quarter claiming to really enjoy it. 9% claimed
that they really disliked cooking.

Respondents in the South West were the most positive about cooking, with 72%
claiming to enjoy it, which was significantly higher than the levels claimed in the
North West (54%) and the South East (59%). In comparison, the greatest proportion
in the North West claimed that they were not very keen on or disliked cooking (31%)

which was significantly higher than the level in the South West (15%) and in the
South East (24%).
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3.5 Frequency of preparing/cooking meals from raw

or fresh ingredients

Also new in 2003 was a question on how often respondents prepared or cooked a
meal from raw or fresh ingredients. They were prompted with a frequency scale.

SE

(366)
%
12
41
25
8

Table F
FREQUENCY OF PREPARING/COOKING MEALS FROM RAW/FRESH INGREDIENTS
(2003)
Total NW NE Mids SwW
(997) (124) (165) (243) (99)
% % % % %
Two or more times a day 10 12 10 7 7
Once a day 39 32 35 41 46
Two to three times a week 26 27 29 25 23
About once a week 10 14 11 9 8
Two or three times a month 3 3 4 3 4
About once a month 2 2 3 3 -
Less often 10 10 9 13 11

Base: All respondents in England

2
3
8

The most often cited response was ‘once a day’, claimed by 39%, followed by two to

three times a week (claimed by a quarter). In total, 85% claimed to use raw/fresh
vegetables at least once a week.

There were few variations by region. Overall, respondents in the South claimed

more frequent usage. In the South East 12% claimed to use these ingredients ‘two

or more times a day’, which was significantly higher than the proportion in the

Midlands (7%). Claimed ‘once a day use’ was significantly higher in the South West

(46%) than in the North West (32%).

Respondents who claimed to prepare or cook a meal from raw or fresh ingredients

less often than once a day (51%) were asked why they did not do this more often.

No prompting was given. The responses given by at least 5% are shown in Table G

on the following page.
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Table G

REASONS FOR NOT REGULARLY PREPARING/COOKING MEALS FROM
RAW/FRESH INGREDIENTS (2003)

Total NW NE Mids SwW SE
(495) (66) (92) (124) (47) (166)
% % % % % %
Do not have time 47 46 39 44 44 55
Someone else cooks 15 15 18 15 21 11
Don’t enjoy cooking 11 18 11 15 6 8
Usually eat regdy-prepared 5 9 7 15 6
meals/convenience food
Prefer other types of food 4 4 7 4 2 3
Only get time to cook at 4 4 3 2 7 4
weekends
My family/kids don’t like that
sort of food/meals prepared 2 4 2 3 -- 2
from raw ingredients
Usually eat takeaway food 2 - 1 1 11 3
Other 13 6 18 16 5 12

Base: All respondents in England who don’t prepare/cook meals from raw/fresh
ingredients regularly

‘Lack of time’ was the most frequently mentioned reason, by 47% of these
respondents. There were only three other main reasons cited; ‘someone else cooks’,
‘don’t enjoy cooking’ and ‘usually eat ready-prepared meals/convenience food’.
Other reasons had low levels of mentions, and the net code ‘other’ had low mentions
of specific responses which could not be grouped into any other codes.

The level of mentions for ‘lack of time’ was significantly higher in the South East
(55%) compared to the North East (39%). There were higher levels of mentions of
‘don’t enjoy cooking’ in the North West (18%) than in the South East (8%), and
significantly more respondents in the South West mentioned ‘usually eat take away
food’ (11%) compared to the other regions (between 1% and 3%).

3.6 Frequency of eating main meal at home

Two new questions ascertained how often, on average, respondents sat down for
their main meal at home with, firstly, all the other members of their household and
secondly, with friends and family who were not household members. They were
shown a frequency scale from which to choose their response.

The majority (85%) claimed that they ate with the rest of their household at least
once a week and nearly two thirds claimed at least once a day as shown in Table H
on the following page.
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Table H

FREQUENCY OF EATING MAIN MEAL AT HOME WITH OTHER HOUSEHOLD
MEMBERS (2003)

Total NW NE Mids SwW SE
(997) (124) (165) (243) (99) (366)
% % % % % %
Two or more times a day 14 21 9 15 17 14
Once a day 49 37 50 54 51 50
Two to three times a week 14 12 18 12 8 14
About once a week 8 10 7 6 7 8
Two or three times a month 1 - 1 1 1 1
About once a month 1 -- 1 1 1 1
Less often 8 12 13 6 8 6

Base: All respondents in England

Respondents in the North West showed the greatest variation from the national
pattern — they were significantly less likely to mention ‘once a day’ (37%) than all
other regions, and were also significantly more likely to mention ‘less often than once
a month’ (12%) than were those in both the Midlands (6%) and the South East (6%).
These findings were balanced by the significantly higher proportion in the North West
that claimed to eat together ‘more than once a day’ (21%) compared to those in the
North East (9%).

Respondents were asked how often, on average, they sat down for their main meal
at home with friends or family who were not members of their immediate household.
Again, responses were prompted. Overall, a third claimed to eat with non-household
members at least once a week; 35% between one and three times a month, and 30%
third claimed ‘less often’.

Table |
FREQUENCY OF EATING MAIN MEAL AT HOME WITH NON-HOUSEHOLD MEMBERS
(2003)
Total NW NE Mids SW SE
(997) (124) (165) (243) (99) (366)
% % % % % %
Two or more times a day 2 3 -- -- 1 3
Once a day 5 2 4 6 4 6
Two to three times a week 6 8 4 7 8 6
About once a week 20 13 21 19 17 22
Two or three times a month 11 5 14 11 12 13
About once a month 24 22 20 25 18 26
Less often 30 40 36 29 37 23

Base: All respondents in England
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Those in the South East claimed to eat most frequently with non-household
members; 37% of them claimed at least once a week, which was significantly higher
than the equivalent figure in the North West (26%).

3.7 Diet of household

Respondents were asked whether any member of the household had any special
dietary requirements. The question was modified in 2003 to prompt in more detail on
special diets.

Overall, 33% of respondents claimed some sort of vegetarian or special diet. Those
in the South East (38%) were most likely to claim to be on such a diet, significantly
more likely than those in the North West (27%).

Table J
DIET
Total NW NE MIDS SW SE
(997) (124) (165) (243) (99) (366)
% % % % % %

Casual diet to lose weight 14 7 15 15 11 15
Special diet for medical reasons 10 11 11 9 10 9
Completely vegetarian 6 5 4 5 9 7
Mainly vegetarian 4 2 3 4 4 6
Strict plan to lose weight 4 2 5 5 4 5
Any vegetarian 9 6 7 8 11 12
Any vegetarian/vegan/special diet 33 27 31 35 32 38

Note: Net codes may be different to the sum of individual codes due to rounding of
weighted figures.

Base: All respondents in England

Casual diets to lose weight were most commonly mentioned (14%) and those in the
Midlands and the South East (both at 15%) were significantly more likely to claim to
be on such a diet than were those in the North West (7%). Special diets for medical
reasons were the next most often claimed (by 10%); there was no regional variation.

The levels of claimed vegetarianism were comparable to 2002, with 9% claiming to
be either completely or mainly vegetarian (10% in 2002). There was no significant
regional variation this year, although there were higher claims for vegetarianism in
the South than elsewhere.
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4 Concerns about hygiene in
catering outlets, food retail
outlets and the home

Respondents were asked about the catering outlets where they bought food and the
frequency with which food was purchased from them. Concerns with regard to food
hygiene from any of these catering outlets and the effects on their eating habits were
also measured, including whether they reported their concerns and if so, to whom.
However, base sizes for the latter two questions were too small for analysis
purposes.

Concerns about food hygiene in retail outlets (such as shops and markets) were then
examined and respondents were asked if these concerns affected their behaviour
(once again, insufficient base sizes prevented analysis). Concerns about food
hygiene in the home were also briefly addressed in this section.

Key findings:

® 30% of respondents claimed that they used some sort of fast
food/takeaway outlet regularly. Those in the North were more likely to
claim to use these outlets than were those in the South and the
Midlands.

e | evel of concerns about hygiene for almost all food outlets increased
significantly compared to the 2000 data. Fast food/takeaway outlets
were of particular concern among English respondents with claimed
concern being higher in the North West. Mobile food outlets were also
of concern - highest in the Midlands and lowest in the South West
(where it had fallen significantly since 2002).

e Respondents were also particularly concerned about hygiene at
market stalls selling meat (42%). Again, concern was highest in the
North West and lowest in the South West.

4.1 Catering outlets used

Table K on the following page gives national and regional data for catering outlets
claimed to be used regularly by 10% or more of the sample, either to buy food for
themselves or for someone else. One new code was added in 2003 — ‘ready to eat
takeaway food from supermarkets’.
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