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Cell-cultivated product sandbox workshops

The cell-cultivated product programme includes monthly workshops, each one covering a certain
area of production. This page includes summaries of these workshops.

1. Hygiene workshop — 22 and 24 April 2025

The first workshop looked at how the production of cell-cultivated products fits within existing
regulations and classifications, and how the principles of Hazard Analysis and Critical Control
Points (HACCP) are implemented along the entire production process, from cell sourcing to
storage of the final product. These are established rules and regulations that ensure that food is
safe to eat. The workshop explored the impacts of applying the regulations to these new foods.

The participants were asked to share their experience with carrying out taste trials for their
products. The discussions focused on the details of organising the trials while following the
requirements in other countries, including ethical considerations, ensuring the safety of
participants and choosing the appropriate venue.

This learning will be used to help the FSA and FSS decide on which tests companies should
conduct to demonstrate product safety in Great Britain, and to clarify what companies should do if
they wish to conduct taste trials for novel foods.

2. Production workshop — 13 and 15 May 2025

The second workshop explored how companies produce cell-cultivated products. The FSA/FSS
and workshop participants explored all stages of production, including sourcing the cells, growing
them in a controlled environment, harvesting them and creating the final product.

The participants explained which materials, ingredients and equipment they use, what processes
they put in place and how they make sure the final product is safe to eat. This provided valuable
insight on the risks and hazards of this new way of producing food. The FSA and FSS will use this
learning to ensure that well-known food hazards, as well as the ones specific to these products,
are identified and properly managed.

The sessions also explored the nutritional makeup of cell-cultivated products. The FSA and FSS
asked patrticipants to explain what the intended use of their products is and how they make sure
they are as nutritious as traditional meat products. This is important to ensure that these new
products will provide all the necessary nutritional components to consumers’ diets without
jeopardising safety.

The workshop participants also discussed how companies manage the presence of allergens in
their products. The FSA and FSS will use this information in their safety assessment, and to make
decisions on ensuring that consumers have all the relevant information to make informed choices
if they choose to consume cell cultivated products.

3. Labelling workshop - 18 June 2025



The third workshop looked at how Cell-Cultivated Products (CCPs) might be labelled in Great
Britain (Northern Ireland continues to apply EU labelling legislation). Workshop participants
shared research and a range of views on terminology, with some participants noting that terms
like “cultivated” or “cell-cultured” may be more familiar or acceptable to consumers than others.

Participants also exchanged perspectives on allergen and nutritional labelling, including how to
handle potentially allergenic ingredients used during production that may not appear in the final
product. Ethical and religious considerations, such as Halal, Kosher, and vegetarian/vegan claims
were also raised, but it was noted that these categorisations are outside of the remit of the FSA/
FSS.

International approaches were referenced throughout the session, with Singapore’s guidance on
labelling referenced as a potentially useful model. There was interest in how labelling guidance
could be made more accessible for industry and aligned with global standards to support
businesses operating across multiple markets.

The insights shared during the workshop contribute to a better understanding of how CCPs can
be labelled in a way that supports informed consumer choice. If any of these products are
authorised for sale in the UK, then clear and consistent labelling will play a key role in helping
consumers navigate new food technologies and, importantly, ensure that they are not misled. We
will use the information gathered in this workshop in combination with research about consumer
perceptions of labelling and information from other regulators to develop a position on labelling.
We will then work with partners in other government departments and devolved administrations to
create labelling guidance that will guide companies to use labels that do not mislead consumers.



