CONSUMER AWARENESS OF FHRS

FHRS Tracker Wave 6 Results - October 2017

AWARENESS

A majority of respondents had heard of FHRS. 89% had seen
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, * Net proportion of all respondents in England, Wales and Northern Ireland who reported “often” or
Don’t know, 11% “sometimes”. 5% of respondents reported that they had not eaten out or bought a takeaway in the last 12

VIEWS ON THE MANDATORY DISPLAY OF RATINGS
=

of all respondents thought that food businesses
should have to display their rating (up from NI, 99%

86% 84% in 2016). S

The proportion was higher in NI than in
England and Wales.

Mandatory display was introduced in Wales in November 2013 and in Northern Ireland in October 2016



