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What do consumers think? /i M Etae

Northern Ireland consumer attitudes towards food.gov?lle
food product improvement
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Quantitative
survey of 600

respondents

67%

of shoppers actively seek out healthier
options when shopping for food

Each grilled burger (94 contains

Consumers look at the Traffic Light
of an adult’s reference intake label for information on:

Typical values (as sold) per 100g: Energy 966kJ / 230kcal
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